New Website
backed with

Internet Marketing
Campaign Pays Off
Big for McDonalds!
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CASE STUDY

Website Development Coupled with Internet Marketing Campaign

THE ADVERTISER

McDonald AY
With 31,500 locations in 119 countriemdserving
nearly47 million customers daij\McDonal@®
is the world's largest chain édist food restaurants ®

Feware strangers to the brand thatrimarily sells i’m lOVin’ itO
hamburgerscheeseburgerschickenproducts,french

fries, breakfastitems, soft drinks milkshakesdessertsand nore recently,salads
wrapsand fruit.

THE CHALLENGE
Build Website and Promote w/ Internet Marketing Blitz in 10 C
In late spring 2007, McDond®dwas preparing to launch a tasty new line of premil
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with 100 percent USDi#spected Angus beeha would come in 3 varietiedll eyes
would be on Southern Q#drnia to gauge theisuccess.
Tendays before the launch, McDon&ddecided to take their campaign online.
They wanted an iteractive Flash website built and a solid online marketing
campaign to help promote it.

THE OBJECTIVE & STRATEGY

MakeanInteractive Website that Encourages Coupon Downlog
With little time to spareeVisibility assembled their-feamto work nonstop,

building out an interactive Flash website with the added ability to download a

coupon forthe new burgerThe team also needed to develop a strong Internet
marketing campaign to support not only the new websiiat all the offline media
as well

eVsibility would have to work closely with the McDon@l@dvertising agency to
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offline. Theyquickly got busy creating a keyweblist made up of words and terms
that fans, oldand new, might uséo search for the new burger. The end goal: To
deliver 50,000 visits in month 1 with 4,000 downloaded coupons.

THE RESULTS

One of the Most Successful Product Launches in McBdtislry!
In 9 days, eVisibilitguccessfullglelivered a fully interactive Flash website that
broughtthea 052y I f RQa 2FFtAyS OF YL} ATy G2
coupon feature was bigsuccess In the firstmonth 59,000 visitors came to the
website downloading 29,000 coupon®y month 2he websitehad 120,000hits
and jus over56,000 couponslownloaded Todythe burger continues to ba hit
in Suthern California and other regions throughout Nortimarica.
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