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    EURO BELLA COLLECTIONS 
Euro Bella Collections is an online retailer specializing in authentic, high-end designer 

hand bags. They carry labels such as Fendi, Gucci, Prada, Marc Jacobs, Christian Dior 

and Balenciaga.  To keep prices competitive they deal directly with overseas 

manufacturers and sell exclusively online.  Their target market is women 25+.   

, Prada, Marc Jacobs, Christian Dior, Balenciaga

     GAIN MARKET SHARE BY INVESTING IN ORGANIC SEARCH 
The obvious challenge to business owners that rely solely on good website traffic is 

being visible enough on the Internet to attract relevant website traffic then 

converting those visitors to customers.  With no organic listings to benefit them, Euro 

Bella was spending most of their budget bidding for good placement on Google 

AdWords.  As sales from pay-per-click ads hit a plateau Euro Bella knew they had to 

invest in a solid Search Engine Optimization campaign to give them a greater share of 

their niche market. ¢ƘŀǘΩǎ ǿƘŜƴ they turned to eVisibility. 

     UPDATE WEBSITE, RE-WRITE CODE & CREATE LINK STRATEGY 
eVisibility started by optimizing the Euro Bella website for high traffic terms.  Then a 

systematic re-write of all the webǎƛǘŜΩǎ ¦w[ǎ ǿŀǎ made so search engines would see 

their site as keyword rich and search engine άfriendlyέ.  eVisibility also implemented a 

άno-followέ strategy for the site so only the most important pages received link 

authority. Lastly, the launch of a multi-ŦŀŎŜǘŜŘ ƭƛƴƪƛƴƎ ŎŀƳǇŀƛƎƴ ŦƻǊ ǘƘŜ ŎƭƛŜƴǘΩǎ Ƴŀƛƴ 

keyword terms was implemented. 

              

After the optimization was complete and the linking campaign was in place, the client 

saw a significant amount of traffic start to pour in from organic rankings.  In this case 

it only took about two months! The client started at $0 sales originating from organic 

traffic to more than $80,000 over a six month period!  

The different optimization techniques that eVisibility applied to the site coupled with 

Google e-commerce analytics tracking, allowed the client to measure results and 

eVisibility to further enhance the site. Re-writing all of the URLs so they were search 

engine friendly and keyword rich, along with a strong linking campaign and solid on-

page optimization, allowed the client to take advantage of traffic they were missing 

out on all these years. Today they are still reaping the benefits! 
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DEFINITIONS of TERMS USED 
 
SEO:  

Short for Search Engine Optimization.  
Different tactics used to bolster a 
websiteôs results within a search engineôs 
algorithm.  
 
Organic Listing or Natural Listings:  

Reference to the specific order of listings  
a search engine generates based on a 
websiteôs relevance to a searched 
keyword or term. 
  
Search Engine Friendly: 

A website that a search engine spider can 
understand better as a result of effective 
coding. 
 
No Follow Strategy: 

Code allowing specific pages to gain 
greater linking authority than others within 
the same website. 
 
Link Authority: 

A method of generating online authority by 
having outside websites direct links to 
your specific web pages.   
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