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    CLP LAWYERS, INC. 
Consumer Law Partners is an established law firm dedicated to raising consumer 

awareness of rights held under the Lemon Law and providing legal representation to 

those affected by the Lemon Law. 

    INCREASE LEADS, REDUCE HIGH COST OF CONVERSIONS  
In October 2006, pǊƛƻǊ ǘƻ Ŝ±ƛǎƛōƛƭƛǘȅ ǘŀƪƛƴƎ ƻǾŜǊ /[t [ŀǿȅŜǊΩǎ tŀid Search campaign, 

the firm was spending an average $20.36 in cost-per-click  and average $737.66 per 

conversion.  Unhappy with an insufficient number of leads, high cost per click and 

even higher cost per conversion, CLP Lawyers turned to eVisibility in order to obtain 

profitable ROI. 

     ANALYZE, SEGMENT, FILTER, CREATE & AUTOMATE 
 !ƴŀƭȅȊŜ ŜȄƛǎǘƛƴƎ ŎŀƳǇŀƛƎƴΩǎ ƘƛǎǘƻǊƛŎŀƭ ǇŜǊŦƻǊƳŀƴŎŜ Řŀǘŀ ƛƴ ƻǊŘŜǊ ǘƻ ƛŘŜƴǘƛŦȅ 

and improve weak areas. 

 Segment account into multiple ad groups for a highly targeted campaign. 

 Create negative keywords to filter out irrelevant traffic.  

 Create an improved landing page to increase relevancy and conversion rates. 

 Improve text ads to increase the number of relevant conversions. 

 !ŎǘƛǾŀǘŜ Ŝ±ƛǎƛōƛƭƛǘȅΩǎ ǇǊƻǇǊƛŜǘŀǊȅ ǎƻŦǘǿŀǊŜ /ƭƛŎƪtroϰ ŦƻǊ ŀǳǘƻƳŀǘŜŘ ōƛŘŘƛƴƎΦ 

          Oct. 2006      Oct. 2007 (w/eVisibility) 

Increased the number of conversions  15  39 

Increased impressions   11,586  21,200 

Increased conversion rate   2.7%  8%  

Decreased Cost Per Click   $20.36  $12.62 

Decreased Cost Per Conversion  $737.66 $165.98 

Decreased monthly spend   $11,159 $6,473 

   LEAVE IT TO THE PROFESSIONALS 

eVisibilitȅΩs team of multi-qualified paid search professionals means youΩre always 

working with well-rounded PPC experts.  Our team excels in research and interpreting 

analytical data enabling our clients to get incomparable ROI. 

www.eVisibility.com 

info@eVisibility.com 

1.877.728.4822 

 

 

 

Comparisons in this case study are made 

year over year due to the cyclical nature 

of CLP LawyersΩ business.   

WeΩve used data from October 2006 to 

benchmark against.  At the time CLP was 

utilizing another company to manage 

their paid search campaign. 

eVisibility took over CLPΩs paid search 

campaign in August 2007 and the data 

provided within this case study was 3 

months after we re-launched their paid 

search campaign. 

The results speak for themselves! 

 

 

83% increase 

in impressions 

also means 

increased 

online 

presence and 

branding! 
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